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You have many rights where the media is concerned. When a reporter (from either broadcast or print media) calls you for

an interview, rather the other way around, there are 10 questions to ask:

1. What is the topic of the segment or show or feature?

2. When is the interview?

3. Where will it be? (If you prefer it at your office say so.)

4. How long will it take? (20-30 minutes is plenty for radio

or TV; print or Web may take a bit longer.)

5. Who will conduct the interview? (Then watch, listen or

read something by this person to gain knowledge of his or

her style.)

6. Will you be alone or on a panel?

7. If on a panel, with whom?

8. Why you?

9. Will it be aired live (unedited) or taped?

10. When will it air?

The more you know, the more prepared you can be, and the

better the interview you will offer.

When a radio or print reporter calls and wants to do an interview

on the phone, get their number and say that you’ll call them right

back. In those few minutes, rehearse your three positive points,

say them out loud, take a deep breath and call back, keeping

the deadline in mind.



Record Every Interview

Why do this? First, you have a record of the interview: exactly what was said in case there are any later questions. Equally

important, you learn from your interviews. Keep in mind those answers that you handle well and work on those that you

didn’t.

Consider that some of your clients or prospects may be interested in the interview, or you may want to use parts of it in a

newsletter or annual report.

Act Naturally

During the interview, talk naturally without using jargon, acronyms, technical terms, or alphabet soup. Pretend as if you’re

talking to your mother. When possible, use word pictures. For example, instead of 47,000 square feet, say the size of a

football field. Also, always look directly at whoever is talking, as though you were in someone’s living room. Don’t look at the

camera.

If it’s ten seconds before show time and you blank out and forget your entire interview strategy, at the least, smile and be

open. You have a glorious marketing opportunity. Take it.
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