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Here is your November 2014 issue of The Sales Informer ezine. We intend this to help APSS
members sell more books to non-bookstore buyers. This newsletter is sent only to paid APSS
members. If there were any problems with this delivery, please let me know.

Delivering Your Talk Like a Pro

By Jeff Davidson, MBA, CMC

As a published author, you may well find yourself delivering lectures and
speeches. Volumes have been written on how to deliver an effective speech.
The most effective speakers are those who operate without a net -- they
don't read from a script or use notes. These are pros who speak for a living,
have delivered their speech over and over and know exactly when to pause,
when to get a laugh, and when to come on strong. Since most professionals
don't speak for a living, it is advisable to prepare your notes or, if necessary,
to work from a script.

[ recommend jotting down a few key words on a page rather than producing
a full-blown script. Each key word is generally "worth" two to five minutes of presentation time. To
deliver a 30-minute speech, 10 key words on a page, each representing about three minutes of
presentation time, ideally, are all the notes that you need.

If you are more comfortable with a script, then by all means have it typed in abnormally large print
with plenty of spacing so that you can find your place at the lectern.

Jeff Davidson is "The Work-Life Balance Expert®" whose passion is helping organizations achieve rapid progress for
their employees. The premier thought leader on work-life balance issues, Jeff is the author of 59 books, among them
"Breathing Space,"” "Simpler Living," the "60 Second Innovator," and the "60 Second Self-Starter." Visit
www.BreathingSpace.com for more information.






